
Do you know how to implement the
Best B2B Loyalty Program to Your

Channel Partners?

Research - 
get in

learning mode.

1. Research your competitors loyalty program
 a. What type of program are they running?
 b. What behaviors are they rewarding?
 c. What rewards are they using, and if possible what is   

 the payout structure.

2. Research your channel partners
 a. Study their purchasing habits
 b. Know their pain points.
 c. Stock them on social media.
 d. Target your communications messages to their pain   

 points and their interests.

Partner with the
right incentive
company for 
YOU!

1. Choose an incentive provider that specializes in 
B2B loyalty programs.

2. Make sure that incentive program reports are 
included in your set up costs - you should not 
be charged for every report you want to run.

3. Loyalty program evaluations - should be part of 
the deal. Analyze and strategize frequently - at 
least quarterly.

4. Make sure your incentive company understands 
your business, and the marketing and sales 
objectives tied to your loyalty program.

5. Ask questions!

Give your 
channel
partners the 
right REWARDS.

In conclusion:
1. Research - get in learning mode.
2. Partner with the right incentive company.
3. Give your channel partners the right rewards.
4. Set loyalty program goals that align with your marketing and sales goals.
5. Integrate.
6. Communicate - loud and proud!

The Big 3 Reward Types:
1. Incentive Travel (group travel to exotic
 locations)
2. Merchandise Rewards (aka points 

program)
3. Card Rewards (debit and gift card 

rewards)
Communicate your loyalty program to your 
channel partners, frequently, and show 
them the value.

Goals
Align your B2B loyalty

program’s goals with those
of your marketing and sales

teams. Be consistent.

Integrate

Say it loud.
Say it proud.

Integrate your loyalty program with:
● Your corporate website
● Your CRM system
● Your Marketing automations system.

1. Communicate your rewards program - you channel partners 
can’t participate if they don’t know about it.

2. 10-20% of your loyalty program budget should be budgeted 
for communications.

3. Go mobile! They say more than 70% of interaction is now 
done a mobile device - don’t miss the boat.
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